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l  What is ONIX and why do we care? 
l  Concepts and limitations in ONIX 

l  ONIX schema and Examples 

Structure	
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What	
  is	
  ONIX?	
  

l  ONline Information eXchange 
l  International standard for communication between 

parties in the publishing industry 
l  Some Influential clients already use this format  

l  Industry experts have done the work for us – they 
know what will be sent 

l  Designed for US and UK markets. There are regional 
differences 
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Keep	
  in	
  mind	
  –	
  Sets	
  and	
  series	
  

l  Collection is: 
	
  A	
  collec3on	
  is	
  a	
  group	
  of	
  two	
  or	
  more	
  items	
  that	
  has	
  some	
  
aNribute(s)	
  in	
  common.	
  A	
  collec3on	
  forms	
  what	
  was	
  
tradi3onally	
  viewed	
  as	
  series	
  along	
  with	
  other	
  meaningful	
  
groups.	
  

l  Various	
  aNributes	
  can	
  be	
  assigned	
  to	
  it	
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Keep	
  in	
  mind	
  –	
  Sets	
  and	
  series	
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Keep	
  in	
  mind	
  –	
  Sets	
  and	
  series	
  

l  ONIX have a finite number of collection types: 
 

-  Bibliographic 
-  Sub-collection 
-  Multiple-item products 
-  Publisher collection 
-  Ascribed collection 

30/01/12	
   6	
  Influen3al	
  in	
  Publishing	
  BI	
  



Keep	
  in	
  mind	
  –	
  Digital	
  products	
  

l  ONIX defines digital products as: 
 

-  Product that is delivered digitally; not a CD as it's just a carrier 
 
 

-  Not just an e-book as content goes beyond just text and static 
illustrations. Not a specific reading platform as product could 
be downloaded to specialist reading devices/phones or 
viewed through online libraries 
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Keep	
  in	
  mind	
  –	
  Digital	
  products	
  

l  ONIX recognises digital products are different to 
physical ones: 

-  Content type 
-  Different distribution 
-  Different technical protection 
-  Different usage constraints 
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Keep	
  in	
  mind	
  –	
  Digital	
  products	
  

l  Product content type 

l  Game 
l  Video 
l  Still image 
l  Software 
l  Data 
l  Readable text 

l  Audiobook 
l  Performance – 

spoken word 
l  Music recording 
l  Other audio 
l  Music notation 
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Keep	
  in	
  mind	
  –	
  Digital	
  products	
  

l  Technical protection 
-  None 
-  DRM (Digital rights management) 
-  Digital watermarking 
-  Adobe DRM 
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Keep	
  in	
  mind	
  –	
  Digital	
  products	
  

l  Different distribution : 
l  Digital download 

l  Digital online ... 

l  Different usage constraints: 
l  Preview before purchase 

l  Limited to number of pages / percentage 

l  Limited number of days ... 
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Keep	
  in	
  mind	
  –	
  Digital	
  products	
  
l  “Product	
  form”	
  defines	
  the	
  format	
  of	
  

the	
  digital	
  product	
  (PDF,	
  HTML	
  etc.)	
  

l  “Product	
  content	
  type”	
  defines	
  the	
  
content	
  type	
  of	
  the	
  product	
  (game,	
  
video,	
  readable	
  text)	
  

l  “Epub	
  technical	
  protec3on”	
  specifies	
  if	
  
the	
  product	
  has	
  technical	
  protec3on	
  
(ranging	
  from	
  none	
  to	
  types	
  such	
  as	
  
digital	
  watermarking).	
  

l  “Epub	
  usage	
  constraint”	
  has	
  a	
  subtree	
  
consis3ng	
  of	
  usage	
  unit,	
  status	
  and	
  the	
  
quan3ty	
  placed	
  on	
  the	
  limit	
  as	
  already	
  
previously	
  defined	
  in	
  technical	
  
protec3on.	
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Keep	
  in	
  mind	
  –	
  Digital	
  products	
  
l  Issues: 

-  Measurable units – for e-books that are mainly text a 
paginated quantifier can be preserved. But there is no way to 
define multiple quantifiers 

-  eg. If product encompasses different mediums such as text 
and audio 

-  Pricing – products can have an assigned price. But 
subscription services or services with different pricing 
structures for different consumer types cannot be entered. 

-  ONIX's solution is to ensure supplier details are entered so 
they can be contacted to retrieve the information. 
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Keep	
  in	
  mind	
  –	
  Digital	
  products	
  

l  Issues: 
-  Supply chain changes: 

 

 

 

 

-  ONIX has fixed supplier role values ranging from “publisher to 
retailer” to “exclusive customer distribution to end users” 
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Publisher Wholesaler Customer 

Publisher Customer 



Keep	
  in	
  mind	
  –	
  Markets	
  and	
  suppliers	
  
l  Supply chain flexibility through using 'markets' 

l  Concept that one product is available in multiple markets 
with independent supply chains, local availability and 
suppliers 

l  Geographical areas can be included with subregions 
excluded – eg. The UK but exclude Scotland 

l  Sales rights have territory subset included to define the 
area a publisher holds right to 

l  Territory subset also in price as pricing can vary in 
geographical region due to tax regimes and currencies 
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Keep	
  in	
  mind	
  –	
  Markets	
  and	
  suppliers	
  

l  Issues 
 
 

-  For us – ONIX allows omission of data in certain 
circumstances – eg. Supplier defined globally, so will 
not appear in each publishing details section. 
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Schema	
  structure	
  

 
 

l  Highest point of the structure 
is the ONIX message. 

 

l  From here there extends 
Header and Product 
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l  Header 
-  Contains information on the message sender and receiver 

Schema	
  structure	
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l  Product 
-  Contains 8 core aspects: 

l  Record source identifier 
l  Product identifier 
l  Descriptive detail 
l  Collateral detail 
l  Content detail 
l  Publishing detail 
l  Related material 
l  Product supply 

 

Schema	
  structure	
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l  Descriptive detail 
-  Element carries most of the data relating to product 

form and description: 
l  Product form 
l  Classification 
l  Collection 
l  Contributors 
l  Language 
l  Audience 

Schema	
  structure	
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l  Collateral detail 
-  Holds information regarding marketing collateral 
-  Common to send both short and long description 
-  Supporting resources is content offered for link or 

download 
l  Sample content, images, audio 
l  Generalised structure for future expansion 

-  Cited content is that which belongs to a third party 
and they retain copyright 

l  Referencing best sellers and media mentions 

-  Prizes define awards won by the product 

Schema	
  structure	
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Schema	
  structure	
  
l  Content detail 

-  Single 'main' data element: content Item 
 

-  Originally used to hold a table of contents in a 
structured form 

 

-  Now encompasses much more 
l  Contributors 
l  Subject 
l  Text content 
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l  Publishing detail 

 
l  Publication information 

-  country of publication etc. 

l  Publisher information 
l  Publishing status and rights 

-  Global sales rights and restrictions 

Schema	
  structure	
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l  Related material 

l  Two major aspects in this section: “related 
works” and “related products” 

-  Related works allow product groups which embody or 
derived from a single work 

-  Related products allow relationships between 
products (in a simple form, which must be followed up 
elsewhere) 

Schema	
  structure	
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l  Product supply 

l  Covers supply and availability for a market 
-  Market defines a territory and specifies sale 

restrictions 
-  Supply source, availability and Return conditions are 

defined 
-  Prices, discounts and taxation are identified 

Schema	
  structure	
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ONIX	
  Structure	
  through	
  examples	
  

ONIX	
  Examples	
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Example	
  1	
  –	
  Defining	
  a	
  collec3on	
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Example	
  2	
  –	
  Defining	
  digital	
  product	
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Ques3ons	
  &	
  final	
  thoughts	
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